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TiTtAog MNpa&ng:

«KOMBOZ EPEYNAZ, KAINOTOMIAX KAI ENIXEIPHMATIKOTHTAZ ZX=TON
ATPOAIATPO®IKO TOMEA>» pe Kwdiko ONZ 5064840 orto Enixeipnoiako
Mpoypappa «ATTIKR 2014-2020>

ZuvonTikn Nepiypapn Npadng:

MpoTeiveTar n Onuioupyiag Mia €peuvnTiknG unodounc (kOuBou kaivoTopiac) n onoia 6a
opyavwBei pe Tn Hopen Twv evepywv epyaotnpiwv (Living Labs). O1 kouBol kaivoTopiag
anoTeAoUv pia doun evog opyaviagpoU ) evog GUVOAOU OpYyavioP®V N ornoia EVOWPATWVEl YVOon
kal Oeg€l0OTNTEC oI onoieg €xouv avayvwpioTei OTI €ival onuavTikEG yia Tn BeATiwon Twv
napaywylikwv d1adikacgiwyv Tou opyaviopou Onwc n €peuva Kal n avanTu&n, n oUUBOUAEUTIKN OE
E0WTEPIKEG Kal €EWTEPIKEC OOMEC TOU Opyaviouou, n avanTtuén KAVOTOPWV UMNNPECI®MV KAal
NPOIOVTWY Kal N OAIOTIKA MPOCEYYION OTAV AVTINET®NION NPOBANUATWYV.

>Konoc Tou KOMPBou eEeidikeuonc kal kaivoTodiac otnv AypodiaTpo®n €ival va npowbnoesl Tnv
BeATioTOMOINON TNG nNaApaywync npoiovTwy TNG YEwPyiag, Tng KrnvoTpogiag, Tng
udaTokaAAliEpyelac kal TnG aAieiac oe [MMepipepeiakd, €Ovikd kal ot OlEBvEG  eningdo
avadeikvuovTac Tnv noidTnTa Twv Kal kartapTifovrag pia Brand Strategy Tou "Food from
Greece' nou 6a anoteAéoel oPppayida sunioToolvng Kal a§lonioTiag yia Toug ayopaoTeG Kal TOUG
KAaTavaAwTEG O OAO TOV KOOMO. H NpPOTEIVOUEVN E£PEUVNTIKN UMNOOOMN 6d OUYKEVTPWOEI
EMNIOTAMOVECG, OTEAEXN, VEOUC £PEUVNTEG, METAdIOAKTOPIKOUG EPEUVNTEG, unowngioug dIdAKTOPEG
kal avlpwnivo kepdaAlalio nou dpaoTnpionoloUvTal o€ dIAPOPETIKEC €I0IKOTATEC YIa TNV €MITEUEN
TOU KAAUTEPOU anoTeEAEOPATOC, KAl Ba sioaydyel Wid véd MPOOMNTIKN OTNV €pEuvd, ME TNV
OAIOTIK] CUMMETOXN TWV EVOIAQEPONEVWY OTOV aypodiaTpopikd Topeéa (epeuvnTeg, oUuBouAol,
aypPOTIKEG EMIXEIPAOEIC, AYPOTEG, NPOUNBEUTEG, ENIXEIPNOEIC £(ODIACTIKNG, uneubuvol Xapaéng
NOAITIKNG Kal KATavaAwTeG). AuTd Ba emiteuxBei pe TN xpnon Twv Evepywv Epyaotnpiwv /
Living Labs otnv avantuén epeuvnTIK®OV €pWTNUATWV KAl UMNoBEoswv, oTn JOKIUA TNG
EYKUPOTNTAG Kal TNG a&ionioTiag Twv d1apopwV EPEUVNTIKWV EPYAAEIWV Kal OTO YETAOXNMATIONO
TWV AMOTEAECUATWV TNC €PEUVAC OE OCUVEMEIG, OUCIAOTIKEC VEEC YVWOEIC YIA OAOUG TOUC
EUNAEKOUEVOUC (POPEIG, EPEUVNTEC Kal evdlapepoOpevouG. Eival yvwoTtd OTI n PeETAPOPA Kal
€QApUOyn TNC Yyvwong anod TO E€PYACTAPIO KAl TOUG XWPOUC MEAETNG Kal €psuvag oTnv
Kolvwvia/XprnoTtn anoTeA&i Yia noAucuvOeTn kal dUokoAn diadikaacia. EEaiTiag auTtou, NoAAd véa
UMOOXOMEVA MpoidvTa €Xouv anoTUXEl va (PEPOUV TO AVAAOYO OIKOVOMIKO anoTEAECPA OTav
guQaviotTnkav otnv ayopd.

Ta Living Labs npoo@gpouv €va nepiBaAlov neipapatiogol Kai Guv-dnuioupyiag oToug
NPayuaTikoUC XProTeG KAl O£ NPAyMaTIKEG KaTaoTAoelg, onou paldi PYe €PEUVNTEC, EMIXEIPNOEIG
kal dnubdoioug opyaviohoug Toug diveTal n eukaipia va e&epeuvrnoouv pali véec AUOEIC, VEQ
npoiovTa, VEEC UNNPECieC N VEA enIXElpnUaTiKa MovTeAd. Enmiong, ol dopeg Twv Living Labs
gvioXUoOUV Tn KOIVWVIKA CUMMETOXN, NpowBolv Tnv €xouoa wc Baon Tnv idia TNV Kolvwvia
KalvoTodia Kdl METUXAiVOuV TNV CUMMETOXN aKadnUaikwv, MIKPOUECAIWV EMIXEIPHOEWY,
OnuUOCIWV Opyaviouwy Kal NEYAAwWV €MIXEIPHOswY o€ Wia diadikaaoia avoiXThc KalvoTodiac nou
AOYw TOU OTI OUVTEAEITAQl O MPAYUATIKEC KATAOTACEIC TA AMOTEAEOWATA TNG E£XOUV AMECO
avTikTuno. Me auTtoUg Toug TpOMNouG, Ta Living Labs oToxelouv va ouveio@Epouv aTnV avanTuén
£VOG VEOU ZUOTNUATo¢ KalvoTopiag oTo onoio ol TEAIKOI XPrOTEC Kal ol NoAiTeC and anAoi OEKTEC
METATPENOVTAI OE EVEPYOUC CUMMNETEXOVTEG.

>T0 nAdiolo Tng npoTeivopevne dpdonc 6a avantuxBouUv kal Ba unooTnpIXToUV HE OXETIKO
€EONAIOUO Kal EPEUVNTIKEG UNodouEG Living Labs oToug Topeic:

1. Euguoug Mewpyiag

2. IxvnAaoipoTnTag Tpo®ipwyv

3. KukAIKn G Blo-oikovopiag

4. FaAadiag BiotexvoAoyiag (udaTtokaAAIEpyeIEG Kal aAigia)
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. OwvoAoyiag AkpiBeiag

. AopadAeiag kal MoidTnTag Tpopigwyv

. DApUAKEUTIKWV Kal ApwHaTIKOV PUTWV

. AuBevTikOTNTAG KAl NepIBalrovTikng MioTonoinong Tpo®ipwy
. EmixeipnuaTtikétnTag & Marketing
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